[image: image1.jpg]MKUSPACE

5 B K B2 H £ ¥ & 82 KR

HKU School of Professional and Continuing Education





Advanced Diploma in Marketing and Retail Management
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Consumer Behaviour

2021 July – 2021 October Term
Individual Assignment

	Weighting:
	30% 

	Report Due Date:
	October 11, 2021
	


To prepare for the assignment:


1. For a two-week period, keep a diary of the products you purchase everyday. At the end of the two weeks, look for a product that you seem to buy and consume most regularly or consistently.
2. Identify the most important purchase you have made in the past six months. Reflect on why this purchase is important to you – is the product expensive? Are you are a fan of the brand? Is it for someone special? 

Assignment:

For each of the product identified above:

1. Identify and discuss the consumer decision-making process involved. (25%)

2. Discuss the impact of communication sources, sociocultural and psychological influences on your buying behaviour. (50%)

3. Suggest any appropriate modification(s) on the marketing mix. (25%) 

Requirements:

1. The word limit of the report is 2,500 – 3,000 words, excluding cover page, table of contents, references and appendices.

2. Try to use some tables, diagrams, images, or graphics to illustrate and supplement your analysis and recommendations.
3. A cover page and a table of contents should be added (please include a word count on the cover page).

4. A reference list should also be attached.

5. Please use font size 12 and double or 1.5 line spacing.

6. A soft copy of the report must be submitted by 5pm on October 11 via SOUL. Late submission will get a penalty of 20% marks reduction per calendar day. 
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